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Raffle Drawing
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September 25, 2019



• 1,600 Firefighters

• 684 Fire Departments

• 60 Ohio Counties

• 7 Other States

Firefighter/ Emergency Response Training
Upcoming Classes

October 5 – 6 & November 2 – 3, 2019
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Green “New” Deal
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September 24, 2019



Research:
Public Opinion Surveys, Poling and 

Focus Groups
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Perceptions of the Oil and Natural 

Gas Industry

This research survey explores perceptions of the 

Natural Gas and Oil Industry among Ohio voters 

throughout the state (not just in the oil and gas 

producing counties.

Conducted by Saperstein Associates and 

commissioned by the 

Ohio Oil and Gas Energy Education Program

Perceptions of the 

Natural Gas and Oil Industry



Region Actual* Sample

Southeast 
Most active oil and gas 

producing counties

3% 3%

Northeast
Other oil and gas 

producing counties

35% 35%

Central
Public opinion

counties

17% 17%

West
Counties with little or no 

oil and gas production

38% 38%

East Central 7% 7%

*Source: US Census Bureau
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The interview began with the following 

open-ended question: 

“When you see the phrase ‘oil and natural 

gas industry,’ who or what comes to mind?”

The most common responses were:
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General Impressions
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 Creates jobs;

 Hires local workers;

 Eases poverty;

 Saves consumers money;

 Drives Ohio’s manufacturing 

industry; and

 Provides local workers with 

education and training.

At least eight out of ten voters* agree 

that Ohio’s oil and natural gas 

industry:

*Among voters with an opinion. 
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 Helps protect our national security;

 Gives back to local communities 

through charitable donations; and

 Supports road improvements.

*Among voters with an opinion. 

At least two out of three voters* 

recognize that Ohio’s natural gas and 

oil industry:
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Overall Impressions



Yes
26%

Q17: Could the U.S. eliminate the use of fossil fuels by 2030?

19

No
41%

Not sure
33%

Only one voter in four believes 

that the U.S. could eliminate the 
use of fossil fuels by 2030.



Very positive
18%

Q4: What is your impression of Ohio’s oil and natural gas industry, overall?

20

Somewhat 
positive

44%

Somewhat 
negative

14%

Not sure
19%

Very 
negative

5%

Among “aware” 

voters, 82% have 

positive 

impressions.

Six out of ten voters have positive impressions of 

Ohio’s oil and natural gas industry, overall.  One out 

of five has no impressions.
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The Environment
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 Most also agree that the industry’s impact on Ohio’s 

environment could be harmful, especially to the state’s air 

and water quality.

 Fewer voters, but still a significant number, believe that 

Ohio’s oil and natural gas industry causes human-induced 

climate change and that drilling causes earthquakes.

 Despite these perceptions, more than half the voters 

recognize that Ohio’s oil and natural gas industry is safe and 

believes that it makes a strong effort to protect the 

environment.  They agree, as well, that Ohio would benefit 

from additional natural gas pipelines.
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1. The industry employs nearly 200,000 Ohio workers.

2. Over the past ten years, increased natural gas 

production has saved consumers more than a trillion 

dollars.

3. More than 6,000 household products are refined and 

processed from oil and natural gas; and

4. The “Shale Crescent Region (OH, PA and WV)” ranks 

third in the world in natural gas production behind the 

entire U.S. and Russia.

*Among voters with an opinion. 

Four facts that had a positive impact on 

impressions* of Ohio’s natural gas and oil industry 

among seven out of ten voters:
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Changing Impressions
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 Reliable;

 Safe;

 Abundant; and

 Environmentally friendly.

 Impressions of natural gas were more 

positive than are those of oil.

*Among voters with an opinion. 

Most voters* have positive impressions of oil 

and natural gas, and at least half consider it:
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Mineral Rights
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 Few voters acknowledge owning mineral rights or claim 

to know the difference between private landowner mineral 

rights and government mineral rights.

 Among voters with an opinion, at least eight out of ten 

agree, many strongly, that profit from mineral rights should 

be allowed on private and public land.

 Nearly half the voters also agree* that oil and natural gas 

development should be permitted on state and federal 

property.

*Among voters with an opinion. 

Mineral Rights
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Products Made From 
Natural Gas and Oil



34%
Umbrellas

14%
Chewing

Gum

24%
Artificial
Hearts

34%
Panty
Hose

33%
Hearing

Aids

43%
Safety
Glasses

38%
Life

Jackets

38%
Toilet
Seats

37%
Cell

Phones

42%
Ball Point

Pens

37%
Fishing
Rods

15%
Peat
Moss14%

Tooth-
paste

29

Most voters are not aware that natural gas and oil 

are essential components  of numerous everyday 

products. 



MUST DO MORE EDUCATION ON:
How Natural Gas and Oil is used in their Homes!



MUST DO MORE EDUCATION ON: 
How Natural Gas is used to Cook their Food 

and Heat their Water!



MUST DO MORE EDUCATION ON: 
How Natural Gas and Oil makes their Communities Safe!



MUST DO MORE EDUCATION ON: 
How Natural Gas and Oil is used in their Everyday 

Activities!



MUST DO MORE EDUCATION ON: 
How they use Natural Gas and Oil for Food!



MUST DO MORE EDUCATION ON: 
How Natural Gas and Oil Makes Them Stay Healthy 

and Feel Better!



MUST DO MORE EDUCATION ON: 
How Natural Gas and Crude Oil is Needed for 

ALL forms of Transportation!



Additional Research:
Poling/ Focus Groups 
Why/ Where/ When?
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Raffle Drawing:
Some “Frac Fuel – for when you need to wake the “frac” up” 



Thank you for 

your Support!


